Engaging the Citizen*
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*Can be adapted to business organizations, churches, not-for-profits, etc.

The Alternative
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Citizen Sweet Spot: Tapping for
maximum utilization

Diagram ©2013-2014
Harry Tucker

Permission to copy or use not granted
without express written consent of
Harry Tucker

Contact: Info@HarryTucker.com
www.HarryTucker.com



	EngagingThePopulace.vsd
	Page-1


